Get faster, better testing with
Dell's test-to-market solutions

With the rise of consumer-centric
applications, you need to constantly
adapt to remain competitive.
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_ _ Enterprises are moving to smart testing
« Sservices for faster business success.

How does it work?
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Validate defects e Provide a detailed
report with defect list

Consolidate
feedback e  Supply an in-depth analysis
and recommendations

Test deliverables

E’ Jumpstart your testing with ease

@ Quick turnaround with round the clock executions

ﬂ Manage tests on a secure platform

= Get comprehensive quality analysis of your application

2 Choose test teams based on mission
critical applications: public, private or hybrid

Why Dell?

Get a higher return on your investment:

ﬁ Quality Real customer feedback
7 Speed Faster time to market with accelerated testing
e Scope Core functional and device coverage
EE Cost Cost savings on test infrastructure and operations
iii Result High brand value with minimal production defects
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